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THE NEGATIVE
IMPACT ON
ENVIRONMENT IS
INTENSIFIED BY
GROWING FAST
FASHION

% of the total greenhouse emissions comes
from the fashion and luxury industry

% MOre used clothes than 20 years ago

liters of water is needed to produce a cotton
T-shirt
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Apparel Coalition

The Pulse Score measures the
environmental and social
performance of the Fashion and
Luxury Industry on a scale from
0-100

In 2019 the overall industry
performed 42 out of 100

This is still a weak performance
and looking at the year-on-year
trajectory the progress is E'Iowing
down




CUSTOMER INDICATE SUSTAINABILITY AS VERY IMPORTANT
TREND SHAPING FASHION AND LUXURY INDUSTRY...

Consumers claim that sustainability is important topic



CLAIMING TO SUPPORT SUSTAINABLE COMPANIES...

Consumers claim that sustainability is
important topic

N4

Consumers support companies that
care for the environment by
purchasing their products



YET NOT SEEING SUSTAINABILITY AS K

Consumers claim that
sustainability is
important topic

CRITERIA

@4 )

Consumers support
companies that care for
the environment by
purchasing their
products

LY PURCHASING

Consumers use
sustainability as key
purchasing criteria



How much you would be

willing to pay for
sustainable apparel?




FASHION &
LUXURY
CONSUMERS
APPEAR AS PRICE
SENSITIVE WHEN
I'T COMES TO
PAYING 'OR

SUSTAINABLE
APPAREL

I

-30%

-68%

Bread T

-35%

: IS

-55%

Pre-COVID results — final report will be based on data including COVID implications



BCG X VOGUE
REPORT AIMING
TO UNDERSTAND
PRICE
SENSITIVITY OF
FASHION &
LUXURY

CONSUMERS...
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AND WHAT
WOULD IT MEAN
TO THE INDUSTRY
AND COMPANIES
STRATEGIES




OBSERVE BCG X VOGU]
FOR RELEASES
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